A
AARP. See American Association of Retired
Persons
Administration on Aging
“Bonewise” osteoporosis information kit funding,
19,38
“Healthy Older Persons Campaign” cosponsor,
36
National Osteoporosis Prevention Week funding,
38
National Resource Center on Health Promotion
and Aging, 37-38
public service announcements, 13, 38
“Age Page” fact sheets, 33
Albuquerque Area Agency on Aging televised
health education programs, 38
American Academy of Orthopedic Surgeons
osteoporosis public information activities, 21
American Association of Retired Persons
menopause workshop cosponsorship, 33
National Resource Center on Health Promotion
and Aging, 21, 37-38
osteoporosis pub] icinformation activities, 21
American College of Obstetricians and
Gynecologists
osteoporosis pub] ic information activities, 21
American Dairy Association, 26
American Dental Association
“Women's Health Campaign,” 2 |
American Dietetic Association
osteoporosis public information activities, 21
American Journal of Medicine
etidronate effectiveness study, 8
American Medical Association
“*Women's Health Campaign,”’ 21
American Osteoporosis Alliance
osteoporosis public information activities, 29-30
American Running and Fitness Association, 21
Ann Landers
osteoporosis column, 14, 19
Areaagencies on aging, 37, 3§
Ayerst Laboratories. See also Wyeth Ayerst

| ndex

Laboratories
educational brochure, 28
estrogen therapy advertising campaign, 20-21,
30-31
osteoporosis public information campaign, 29

B

“Bonewise” osteoporosis information kit for older
people, 19, 38

“Boning Up on Osteoporosis’ public information
booklet, 17, 19,28

C
Calcitonin
FDA approval status, 15,28,36
public information problems, 9
Calcium. See also Calcium Supplements
allowed health claims for calcium intake and
osteoporosis, 35
as osteoporosis-related magazine article topic,
15, 16
“Calcium for the Prime of Your Life" publicin-
formation campaign, 26
concerns about promotion through the mass
media, 6
Consensus Development Conference on relation-
ship with osteoporosis, 9
public information about role in preventing
osteoporosis, 9, 41-42
research findings about relationship with
osteoporosis, 6, 8
Calcium supplements
concerns about promotion through the mass
media, 6
paid advertising, 29, 30
CDC. See Centers for Disease Control and
Prevention
Centers for Disease Control and Prevention
osteoporosis public information activ ities, 37
state projects in Colorado and New Jersey, 37,39
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Child Care Association, Wichita, KS
calcium nutrition booklet for children, 18
Clearinghouses
National Arthritis and Musculoskeletal and Skin
Disease Information Clearinghouse, 32
National Institute on Aging Information Center,
33
National Resource Center on Health Promotion
and Aging, 37-38
Colorado
CDC-funded osteoporosis project, 37,39
Columbia Hospital for Women
National Women's Health Resource Center, 21
Commercia publishers
expert review of material before publication, 16
health and medical news programming and
publications, 16
Commonwealth Fund, Commission on Women's
Headlth
L ouis Harris and Associates tel ephone survey, 10
Cooperative Extension System, U.S. Department of
Agriculture

osteoporosis public education activities, 38-39

D
Dairy Council of Greater Metropolitan Washington,
Inc.
workshops for teachers and youth group leaders,
27
Dairy industry organizations
American Dairy Association, 26
National Dairy Council, 26-27
National Dairy Promotion and Research Board,
25-26
United Dairy Industry Association, 26-27
Direct-to-consumer drug advertising debate, 31
The Discovery Channel
health information programming, 13

E
Eden, Dr. Dean
radio health information program, 13
Educational resource kit from National Osteoporosis
Foundation, 12-13, 17,23
Electricity used to stimulate bone healing
as osteoporosis-related magazine article topic, 15
Endocrinologic and Metabolic Drugs Advisory
Committee of the FDA
calcitonin evauation, 36
etidronate evaluation, 7, 35-36
Estrogen therapy
as osteoporosis-related magazine article topic,
15,16

print advertising campaign, 20-21,30-31
public information problems, 9
Ethnic differences
bone density, 4-5
television viewing, 12
Etidronate
as osteoporosis-related magazine article topic,
15, 16
FDA approva status, 7-8,35-36
media coverage of research findings, 7-8, 14
public information problems, 6,7-8
Exercise
as osteoporosis-related magazine article topic,
15, 16
classes offered by hospitals, 23
public information about role in preventing
osteoporosis, 41-42

F
Federal agencies. See also specific agencies by
name
osteoporosis public information activities, 31-39
Food and Drug Administration
allowed health claims for calcium intake and
osteoporosis, 35
calcitonin approval status, 36
conferences, 34-35
Endocrinologic and Metabolic Drugs Advisory
Committee, 7,35-36
etidronate approval status, 7-8, 35
nonprescription medication promotion
regulations, 29
Office of Consumer Affairs, 35
osteoporosis treatment approval, 6-10, 35-36, 41
prescription medication promotion regulations, 6,
28,30
public notification of approval decisions, 1 (),
35-36,41-42
“Women'’s Health Initiative,” 34
Food Marketing Institute
“Boning Upon Osteoporosis’ booklet, 21-22,32
Future Homemakers of America
“Student Body” educational program, 20

G
Gallup telephone survey, 10
Gender differences. See also Osteoporosis, in men
bone density, 4
newspaper reading, 13
television viewing, 12
Girl Scouts
*'Healthy Bones® badge, 20
New Jersey osteoporosis project, 39



H
Harvard Health Letter, 23
Health care organizations
osteoporosis public information activities, 22-24
“Health Matters’ television health information
program, 13
“Healthy Older Persons Campaign,” 36-37
Healthy People 2000: National Health Promotion
and Disease Prevention Objectives, 36
HHS. See U.S. Department of Health and Human
Services
Hospital for Specia Surgery Osteoporosis Center
public information activities, 23,24-25

|
Information sources
commercial publishers, 16
federal and state agencies, 31-39
mass media, 11-16
private organizations, 16-31
Inland Empire Council of the Girl Scouts of the
U.SA.
“Healthy Bones’ badge, 20

J
Journal of the American Medical Association
survey of accuracy Of media coverage of research
findings, 11

L
Lending libraries
hospital-operated, 23
Lifetime Channel
health information programming, 13
“Living with Aging” pamphlet series, 33
L ouis Harris and Associates tel ephone survey, 10

M
Magazines
content analysis of osteoporosis-related articles,
15
lead time for news stories, 14
osteoporosis article length, 15
osteoporosis-related article survey, Appendix A,
3,14-16
target audiences, 14-15
Marion Merrell Dow, Inc.
Calcinm Communique newsdletter, 29
Mass media
bias against negative studies, 12
brevity of news reports, 5, 11-12
criticism by scientists and health care
professionas, 11
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influence of, 11
number of people reached by, 11
osteoporosis public information activities, 11-16
prescription medication promotion, 5-6
researchers’ bias against submitting negative
studies for publication, 12
techniquesto attract public attention, 11
types of health reports, 11
Mayo Clinic Health Letter, 23
“Medicine for the Layman” lecture series, 32
Melpomene Institute for Women’s Health Research,
St. Paul, MN
osteoporosis public information activities, 20
Melpomene Journal, 20
Mid Michigan Regional Medical Center, Midland,
Ml
osteoporosis and nutrition presentation, 18
“Milk. It Does a Body Good” advertising campaign,
26
Mirkin, Dr. Gabe
radio health information program, 13

N
NAACOG. See Nurses Association of the American
College of Obstetricians and Gynecologists
National Arthritis and Musculoskeletal and Skin
Disease Information Clearinghouse, 32
National Dairy Council
nutrition education materials, 26-27
osteoporosis public information activities, 26-27
Visiting Professor/Speakers Bureau program, 27
National Dairy Promotion and Research Board
“Dairy Does aBody Good” program funding, 20
osteoporosis public information activities, 25-26
National Health and Nutrition Examination Survey
bone density findings, 4-5
number of women affected by osteoporosis, 1, 3
National Institute of Arthritis and Musculoskeletal
and Skin Diseases
“Boning Upon Osteoporosis’ booklet, 21-22, 32
Information Clearinghouse, 32
Office of Scientific and Health Communications,
2
osteoporosis public information activities, 31-32
resource center on osteoporosis establishment,
9-10,40,41
National Institute of Dental Research
osteoporosis public information activities. 34
National Institute of Diabetes and Diges! ive and
Kidney Diseases
osteoporosis public information activ tics. 33-34
National Institute on Aging
“Age Page’ fact sheets, 33
Information Center, 33
“Living with Aging” pamphlet series. 33
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osteoporosis public information activities, 32-33
National Institutes of Health. See also specific insti-
tutes by name, e.g., National Institute of Arthritis

and Musculoskeletal and Skin Diseases
Consensus Devel opment Conference on calcium
intake and osteoporosis, 9
Consensus Development Conference on osteopo-
rosis, 33
osteoporosis public information activities, 31-34
resource center on osteoporosis establishment,
9-10,40,41
National Osteoporosis Foundation. See also Nation-
a Osteoporosis Prevention Week
description, 17
FDA approval disclaimer, 19
Gallup telephone survey, 10
information requests, 3, 4, 18-19
letters illustrating typical questions and concerns,
34
location of offices, 17
membership, 17
nationa resource center function, 18-19, 40
position statements, 30
public service announcements on osteoporosis,
13,38
quarterly newsletter, 19
special population targeted publications, 19
toll-free telephone number, 18-19
type of information available, 19
Nationa Osteoporosis Prevention Week
Administration on Aging funding, 38
educational materials, 18
educationa programs, 18
educational resource kit, 12-13, 17, 23
“Partners in Prevention,” 17-18
pharmaceutical company funding, 28
publicity efforts of American Osteoporosis
Alliance, 30
National Resource Center on Health Promotion and
Aging, 21,37-38
National Women's Health Network
information packet, 21
newsletter osteoporosis-related articles, 20-21
National Women's Health Report newsletter, 21
National Women's Health Resource Center, Wash-
ington, DC
osteoporosis public information activities, 21
New England Journal of Medicine
etidronate effectiveness studies, 7, 14
survey of accuracy of media coverage of research
findings, 11
New Jersey
CDC-funded osteoporosis project, 37,39
Girl Scout badge on osteoporosis, 39

New York City Department for the Aging “ Project
Stay Well” hedth education program, 38
New York Tines
coverage of sodium fluoride study, 6
Newspapers
coverage of etidronate studies, 7, 14
number of news reports about osteoporosis, 14
readership statistics, 13
tangibility of information, 14
types of health reports, 13-14
NHANES. See National Health and Nutrition Ex-
amination Survey
NIA. See National Institute on Aging
NIAMS. See National Institute of Arthritis and Mus-
culoskeletal and Skin Diseases
NIDDK. See National Institute of Diabetes and
Digestive and Kidney Diseases
NIH. See National Institutes of Health
Norwich Eaton Pharmaceuticals, Inc.
brochure publication, 29
Nurses Association of the American College of Ob-
stetricians and Gynecol ogists
osteoporosis seminars, 29
Nutrition education programs
for adults, 27
for children, 18,20,26-27
for health care professionals and educators, 27
Nutrition Labeling and Education Act of 1990,35

0
ODPHP. See Office of Disease Prevention and
Health Promotion
Office of Disease Prevention and Health Promotion
“Healthy Older Persons Campaign,” 36-37
National Health Information Center, 36
Office of Research on Women's Health
osteoporosis-related activities, 34
Office on Women's Health
osteoporosis-related activities, 37
Older Women's League
osteoporosis public information activities, 21
Osteoporosis
benefit to pharmaceutical companies of greater
public awareness about, 28
definition, 1
discrepancy between quantity of information and
perceived lack of information, 3-5
fractures most often attributable to, 1
information sources, 3
in men, 10-11, 15, 40-41
number of people affected, 1, 3
public awareness, 3
public knowledge surveys, 10-11



resource center, 9-10
“QOsteoporosis: Stop the Lady-killer” public in-
formation campaign, 39
Osteoporosis Awareness Resource Center, Spokane,
WA

“Generations of Prevention” tee shirt, 18
Osteoporosis Center News newsletter, 23-24
The Osteoporosis Report newsletter, 19

P
“Partnersin Prevention”
Associate, Contributing, Supporting, and Sustain-
ing Partners, 17-18, 22-24
membership, 17
Peck, Dr. William
talk show interview with, 13
PeoplesDrug Stores, Inc.
“’Living with Aging” pamphlet series, 33
Perspective in Health Promotion and Aging
newsletter, 38
Pharmaceutical companies. See also specific compa-
nies by name
benefit of greater public awareness about
osteoporosis, 28
direct-to-consumer advertising, 31
mass media bias against reporting negative stud-
iesand, | 2
National Osteoporosis Prevention Week educa-
tional materials funding, 28
osteoporosis public information activities, 27-31
purpose of public information campaigns, 27-28
use of mass media to promote prescription
medications, 5-6, 30
PHS Action Plan for Women's Health, 37
Prescriptions written at the request of the patient, 5,
11
Private organizations
dairy industry organizations, 24-27
educational activities, 16-17
health care organizations, 22-24
information distribution methods, 16
National Osteoporosis Foundation, 17-19
pharmaceutical companies, 27-31
types, 16
voluntary associations, 19-22
Procter and Gamble Pharmaceuticals. See Norwich
Eaton Pharmaceuticals. Inc.
“Project Stay Well” health education program, 38
Public Broadcasting Service
osteoporosis videotape, 20
Public Health Reports, 35
Public service announcements
television programming, 11, 12-13, 26, 38
Wisconsin public information campaign, 39
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R

Radio
health information programming, 13
listener statistics, 13

Resource center on osteoporosis, 9-10,40,41

Rhone-Poulenc Rorer Pharmaceuticals, Inc.
educational brochures. 28

S
Sandoz Pharmaceutical Corporation
“Boning Upon Osteoporosis’ revision funding.
28
Sodium fluoride
media coverage of research findings, 6
public information problems, 6
research findings, 6
Spanish-language materials, 27
States. See also specific states by name
osteoporosis programs, 31, 37, 39
“Student Body” nutrition program, 20
Sullivan, Dr. Louis
public service announcements on osteoporosis,
13,38

T
The Surgeon General’s Workshop: Health Promotion
and Aging, 36
Television
Albuguerque Area Agency on Aging televised
health education programs, 38
cable television programming, 13
health information programming, 11, 13
National Dairy Promotion and Research Board ad
campaign, 26
public service announcements, 11, 12-13,26
viewer statistics, 12
Timeless Pioneers, 21
“20/20" news magazine program
osteoporosis segment, 16

u
United Dairy Industry Association, 26,27
University of Connecticut Health Center Osteoporo-
sis Center
“Boning Upon Osteoporosis’ public information
booklet, 19,28
newsletter, 23-24
U.S. Department of Agriculture
Cooperative Extension Service, 26
Cooperative Extension System, 38-39
National Dairy Promotion and Research Board,
25-26
U.S. Department of Health and Human Services
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agencies involved in osteoporosis public informa-
tion activities, 31-39
USDA. See U.S. Department of Agriculture

v
Visiting Professor/Speakers Bureau program, 27

w
Wall Street Journal
coverage of sodium fluoride study, 6
Washington Dairy Association
audiovisual catalogue, 20
“Hedthy Bones” Girl Scout badge development,
20

Wisconsin
“Osteoporosis. Stop the Lady-killer” public in-
formation campaign, 39
Women's Association of the Nationa Rural Health
Network
educational campaign, 20
“Women's Hedth Initiative,” 34
women’s Midlife Resource Center, 21
Wyeth-Ayerst Laboratories
estrogen therapy print advertising campaign,
30-31
public information materials, 28

Y
“Your Health” cable television program, 13
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