
Appendix C.— Incontinence Product Questionnaire

1 .  Which  o f  the  fo l lowing  ur inary  incont inence  products  do  you  manufac ture?
( p l e a s e  c h e c k ) For  each ,  p lease  ind ica te  the  year  in t roduced  and  whether
F D A  a p p r o v a l  i s  r e q u i r e d .

Product Year  In t roduced FDA Approval
Product Manufactured? Into  Market Required?

P a n t s ,  d i s p o s a b l e

P a n t s . r e u s a b l e

P a d s .  d i s p o s a b l e

Pads . r e u s a b l e

C a t h e t e r s . s imple

C a t h e t e r s . condom

A r t i f i c i a l  s p h i n c t e r s

s t i m u l a t o r s , e l e c t r i c a l

Other ( S p e c i f y )

2. In w h a t  g e o g r a p h i c a l  a r e a s  d o  y o u  s e l l  t h e  p r o d u c t s ?

Across  the  U.S .

In only some regions of the U.S.

3. What modes of distribution do you use? (check all that apply)

D i r e c t  t o  u s e r s

E x c l u s i v e  d i s t r i b u t o r s

V a r i o u s  d i s t r i b u t o r s

D e a l e r s

O t h e r s  ( s p e c i f y )
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4. Do you have your own salesmen or do YOU use distributors t .salesmen or

independent salesmen?

Own salesmen

D i s t r i b u t o r s ’  s a l e s m e n

Independent  sa lesmen

5. How do you promote the product (check all that apply)

Adver t i s ing  in  pro fess iona l  magaz ines

Adver t i s ing  in  genera l  magaz ines

A d v e r t i s i n g  i n  n e w s p a p e r s

A d v e r t i s i n g  o n  t e l e v i s i o n

Samples

Salesmen

6 .  What  propor t ion  o f  your  product ( s )  i s  (a re )  purchased  by  nurs ing  homes ,
p r i v a t e  i n d i v i d u a l s ,  h o m e - c a r e  a g e n c i e s , Veterans  Adminis t ra t ion  and  o ther
i n s t i t u t i o n s ?

Percentage*  purchased  by
Nursing P r i v a t e Home-Care VA and Other

Product Home Individual Agencies Institutions

*Use range if easier

7. What are the list prices of your products?

Product Price (indicate unit)

$ Per

$ P e r
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8. To your knowledge , in which States is each of your products covered under
Medicaid?

9. What was the cost of research and development and how long did it take to
develop each product?

Product cost Time

10.  What are  the  ma jor  obs tac les  to  growth  o f  bus iness  wi th  respec t  to  these
products? (check all that apply)

Competitors

Government policies

Consumer awareness

Cost of product

Inadequate distribution

Other (Specify: )

11. Do your products have patents?

All

None

Some (Specify which:

)



58 ● Health Case Study 33: Technologies for Managing Urinary Incontinence

12.  What  were  the  company’s  sa les  o f  these  products  in  thousands  o f  do l la rs :

Product 1977 1978 1979 1980 1981 1982

Pants, disposable

Pants. reusable

Pads. disposable

Pads. reusable

Catheters, condom

Artificial sphincters

Stimulators. electrical

13 .  What  were  the  company’s  sa les  o f  these  products  in  thousands  o f  un i t s :

Product 1977 1978 1979 1980 1981 1982

Pants, disposable

Pants. reusable

Pads. disposable

Pads. reusable

Catheters. condom

Artificial sphincters

S t i m u l a t o r s , e l e c t r i c a l

14. What was your market share for each product in the most recent year?
Year

Product Share

P a n t s .  d i s p o s a b l e

P a n t s . r e u s a b l e

P a d s .  d i s p o s a b l e

Pads. r e u s a b l e

C a t h e t e r s . condom

A r t i f i c i a l  s p h i n c t e r s

S t i m u l a t o r s . e l e c t r i c a l



App. C—Incontinence Product Questionnaire ● 5 9

1 5 .  W h a t  d o  y o u  e s t i m a t e  i s  t h e  t o t a l  1 9 8 3  m a r k e t  f o r  e a c h  o f  t h e  f o l l o w i n g
product  types?

Thousands of Thousands of
Product Dollars Units

Pants, disposable

Pants, reusable

Pads. disposable

Pads. reusable

Catheters, condom

Artificial sphincters

Stimulators, electrical

16. What is the role of the physician in determining the product and
manufacturers’ brand to be used? (check one in each column)

Manufacturer’s
Product Brand

Unimportant

Moderately important

Important

Extremely  important

17. Do government policies affect product development and introduction?

Y e s , facilitate development and introduction

Yes, hamper development and introduction

No effect on development and introduction

If you feel government policies facilitate or hamper development and
introduction, please explain why:
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18.  Did your  company de lay  be tween  f i r s t  cons ider ing  and f ina l ly  enter ing  the
f i e l d  o f  i n c o n t i n e n c e  p r o d u c t s ?

Yes

No

If yes, what factors were responsible for this hesitation? ( c h e c k  a l l  t h a t
a p p l y )

Cost of research and development

I n i t i a l  c o s t s  o f  s t a r t - u p

R a t e  o f  r e t u r n

D e l a y s  a n d  d i f f i c u l t i e s  g e t t i n g  p r o d u c t  a p p r o v a l

Consumer  res is tance

P h y s i c i a n  r e s i s t a n c e

O t h e r  ( s p e c i f y )


